Example of an application to set up a local radio station as required under British broadcast law, here:Application form to the Radio Authority's Director of Development, at Holbrook House, 14 Great Queen Street, London, WC2B 5DG


This form provides general and detailed hints with regard to the type of information which may be required before a radio-licence may be considered. 





RE-ADVERTISEMENT OF LOCAL RADIO LICENCE


APPLICATION FORM


(NEW APPLICANT) 


BEFORE COMPLETING THIS FORM, APPLICANTS SHOULD READ CAREFULLY THE NOTES ON PAGE 34. 





SECTION I : GENERAL 





1. RE-ADVERTISED LOCAL LICENCE AREA 





2. a) NAME OF APPLICANT (This must be a single legal entity: either a body corporate or a named individual person. If the former, one copy of the certificate of incorporation must be included with the application. See notes of guidance for re-advertised licences, paragraph 1.31). 


b) PROPOSED STATION NAME (if decided) 


c) BRIEF DESCRIPTION OF PROPOSED PROGRAMME SERVICE 


Provide a one-sentence 'positioning statement' summarising the type of programme service or format proposed. 





3. MAIN CONTACTS (FOR PUBLIC PURPOSES) 


Please nominate no more than two individuals to deal with any press or public enquiries: 


Name: (1) (2) 


Telephone (daytime): 


Group's main contact address (one only): 





SPECIALIST CONTACTS


[use this one page only] 


NOTE: This page of the application will not be made publicly available by the Authority. All details listed below will be treated as confidential. 


Provide details of individuals authorised by the applicant to respond to enquiries from Radio Authority officers about matters covered in the sections of this application, as follows: 





I: General (the group, its background and membership, etc.) 


Name:


Address: 


Telephone (daytime): (home):


Fax (if available) : 


E-mail address (if available): 





II: Programming 


Name:


Address: 


Telephone (daytime): (home):


Fax (if available) : 


E-mail address (if available): 





III: Audience and support 


Name:


Address: 


Telephone (daytime): (home):


Fax (if available) :


E-mail address (if available): 





IV: Finance 


Name:


Address: 


Telephone (daytime): (home):


Fax (if available) : 


E-mail address (if available): 





V: Engineering 


Name:


Address: 


Telephone (daytime): (home):


Fax (if available):


E-mail address (if available): 


Please inform the Authority of any periods of longer than one week, within three months after the closing-date for applications, during which any of these nominated contacts will be unavailable (due to holidays, etc.) to respond to questioning by the Authority's staff.





4. BOARD OF DIRECTORS 


[use as many pages as necessary] 


a) For the chairman (indicate clearly who this is) and each member of the current board of directors, provide the following details: 


- name


- whether executive or non-executive


- home address


- age


- nationality 


- occupation


- date (to nearest month) when first joined the group


- date when appointed as director


- any other media interests


- any other directorships held during past five years


- summary of background, and any experience relevant to running a local radio service 


b) If any member(s) of the current board of directors is not expected to remain as a director after the licence is granted, please indicate who, and provide reason. 


c) If there are firm plans to appoint any further directors, provide information (with details of any specific individuals in mind). 


(NOTE: Responses to questions b) and c) may be supplied separately, in confidence, if necessary).





5. EXTERNAL ASSISTANCE


[suggested maximum: half a page] 


Provide details of any companies or individuals, other than directors or executives of the applicant group, whose involvement in the preparation of this application has been substantial (e.g. legal or financial advisers, research consultants, etc.). State their roles, and whether they would have any continuing involvement in the event of a licence award. 





6. HISTORY OF THE APPLICANT GROUP 


[suggested maximum: two pages] 


Provide an outline of how, and when, the applicant group was formed (state who its original members were), and describe all significant developments in its composition and activities (with relevant dates) since its formation. If the application is by (or involves to a substantial extent) an existing licensee, provide a brief outline of that company's history, but focus mainly upon developments relevant to this particular licence application. 





7. STAFFING


[suggested maximum: three pages] 


a) Draw up a staff chart and reporting structure showing station management and organisation, including all intended personnel. Provide an indication of salary level for each full-time and part-time staff post shown in chart. (If preferred, details of proposed salaries for staff posts may be provided confidentially, within the response to Q.28). 


b) Give number of full-time and part-time staff in paid posts, arranged by department (e.g. programming, news, sales, engineering, etc., as appropriate to group's proposals) and in total, as at station launch date. If freelance personnel are to be employed, state in what area of activity, and provide detail of budgetary allocation for freelance costs. 


c) If any future changes to staff numbers are firmly envisaged, outline nature and expected timescale of these, and factors influencing their implementation. 


d) If use is expected to be made of staff based at another radio station, or if staff are to be shared with another station, outline planned arrangements (including reporting structure). 


e) List any activities which will be contracted-out to agencies, consultants, etc., and give details of proposed contractors, including numbers of personnel upon whom the station will be able to draw, if known. 


f) Give details of any role to be played by unpaid voluntary helpers in running the station, including estimates of the numbers of volunteers who might participate during a typical week, and the activities they might undertake. 





8. MANAGEMENT (including executive directors named at Q.4)


[use as many pages as necessary]


Provide brief description of role and responsibilities of each management post identified in staff structure at Q.7a. 


Give name, age, address and nationality of any individuals so far identified for station management or other senior staff posts. Briefly describe personal background and relevant previous experience, and state which post the individual would occupy. State whether each individual has actually confirmed his or her willingness to accept the post, if offered. 


(NOTE: It is recognised that, in answering this and previous questions, applicants may wish not to disclose publicly the identity of certain individuals whose current employment might be jeopardised if their involvement became known. Details of such individuals should be provided separately in a covering letter, which the Authority will regard as being strictly confidential). 





SECTION II : PROGRAMMING 





IMPORTANT NOTE:


Responses to this section of the application will form the basis of the successful applicant's 'promise of performance' or 'format', to be agreed with the licensee. 





9. PROPOSED PROGRAMME SERVICE 


[suggested maximum: two pages] 


Outline, in general terms, the approach and objectives of the proposed programme service, and the broad format and content to be provided: e.g. whether a 'full service', or more specialised in appeal; whether predominantly music-led or speech-based; the extent to which output would be locally-originated or part of a wider, externally-sourced service; its primary target listenership. If the service will include music, include an outline of the proposed music policy and presentation style. Similarly, describe the broad characteristics of speech content. 





10. HOURS OF BROADCASTING AND LOCALLY ORIGINATED 


PROGRAMMING


[suggested maximum: one page] 


a) State the minimum number of hours per day for which the licensee will be committed to broadcasting a programme service (whether locally originated or not). If hours differ between weekdays and weekends, provide details. 


b)  Outline the minimum time periods, for both weekdays and weekends, during which the licensee will be committed to broadcasting locally produced and presented programming from the licensee's own studios (or an outside broadcast facility) within the licence area. 





11. NON-LOCAL ORIGINATION AND SHARED PROGRAMMING


[suggested maximum: one page] 


a) If it is proposed that part or all of the programme service will be provided other than by broadcasting originating from the licensee's own studios (or outside broadcast facility) within the licence area, provide full details of the origin and scheduling of such programming. State how it will be supplied and to what extent, if any, there will be local input to such programming (including advertising and station 'branding'). 


b) If any programming originated by the service will also be carried by other services in this or other licence areas, provide details, including the scheduling of such programming. State whether it is intended that any changes in branding or editorial policy will occur to the service at these times. 





12. AUTOMATED LOCAL OUTPUT


[suggested maximum: half a page] 


Give details of any periods during which whole programmes or lengthy sequences of programme elements will be originated locally yet will be wholly automated or pre-recorded, and not reliant upon the presence of a presenter. Indicate the scheduling, duration and method of provision of such output. 





13. BALANCE BETWEEN MUSIC AND SPEECH 


Of all programming airtime (i.e. excluding any advertising or other commercial minutage, promotional trails and sponsor credits) averaged across the whole of the daytime and non-daytime periods as specified, what proportion will be devoted to speech (including presentation of music)? Enter, in the following table, the minimum and maximum percentage to be occupied by speech output, across the periods specified. 


Speech as % of prog. airtime		


daytime non-daytime		


(06.00-19.00) (19.00-06.00)		


Min. % Max. % Min. % Max. % 		


a) On a typical weekday (Monday-Friday)


b) On a typical Saturday


c) On a typical Sunday		





14. SPEECH CONTENT


[suggested maximum: two pages]


a) Describe, as fully as possible, the speech content (if any) of the service proposed, other than news output (see Q.16 below). Provide examples of speech material, and indicate whether this would be in the form of short features (less than 3 mins. duration), longer items or entire programmes. (The scheduling of all regular speech output, apart from general presentation and introduction of music items, should also be included in the proposed programme schedule at Q.18). 


b) Of the speech content described above, list which of these items are regarded as essential elements in the character of the service, to be included in the station's 'promise of performance' when agreed.





15. MUSIC OUTPUT


[suggested maximum: three pages]


a) If it is proposed to include music, provide a brief (one- or two-sentence) positioning statement which summarises the station's approach, for inclusion in the 'promise of performance' or 'format' when agreed. 


b) Outline in more detail the station's music policy, describing all type(s) of music to be played, and also addressing, as appropriate, such matters as the style and pattern of presentation (e.g. to what extent there will be a reliance on the playing of music tracks without intervening presentation; the size and structure of the station's playlist; the planned frequency of rotation of most popular music tracks). 


c) Give details of all type(s) of music within weekday daytime (06.00-19.00) output which it is expected that the service will play, using recognised definitions: e.g. current, new releases, gold, recurrent, dance, easy-listening, etc. Define each of these categories to specify their precise nature (e.g. for 'current' or 'recurrent' material, indicate the expected maximum interval between the dates of release and airplay; for 'gold', specify in which decade the tracks were first released). For each type, provide four examples of individual tracks (naming recording artists) as illustrations of how these are interpreted. State the minimum and maximum proportions (as percentages) of total number of music tracks to be represented by each type listed, in descending order of prominence, during any consecutive period of three weekday daytime hours devoted mainly to music output. Set out the list as follows: 


Type of music (clearly specified


Illustrative tracks and artists	


      Music type as  % of total music output	


Min. %	Max.%	


d) If, apart from any specialist music programmes (see e) below), the mix of music to be played in the evenings (after 19.00) or overnight on weekdays, or at any time during the weekend, differs appreciably in either type or amount from that proposed during weekday daytime (see c) above), provide details. 


e) List any specialist or live music programmes proposed, and indicate times of scheduling and total number of hours per week devoted to such output. Mark clearly which of these are regarded as integral elements in the character of the service, to be incorporated in a 'promise of performance'. (Others may alter during the licence period, to reflect changing tastes). As appropriate, provide examples of tracks (naming recording artists) as representative illustrations of specialist music output, or give examples of live music promotion planned, if any. 





16. NEWS AND SPORTS OUTPUT


[suggested maximum: two pages] 


a) Outline the station's approach towards the provision of news and sports information (if any), with reference to the source(s) of any news, and to the style of its presentation and content. 


b) Produce a table showing the times of scheduling and the minimum duration of news bulletins, extended news sequences and/or news magazines, as appropriate, for each hour of the day on weekdays (noting any daily variations from the general pattern), Saturdays, Sundays, and public holidays. Show clearly which will contain local and/or regional, national or world news. For bulletins or sequences which contain local news, state whether any of these may be carried on other services in this or other licence areas. If any bulletins include both local/regional and national/world news, state whether the latter will be mixed with the former or will be provided by a separate live feed from an external news supplier. Detail any special news provision proposed, e.g. news in language(s) other than English. 


c) If local/regional news is to be obtained from sources other than through the station's own news staff resources, state what these are, and whether any firm agreements have been made with external news suppliers. 





17. OUTPUT IN LANGUAGE(S) OTHER THAN ENGLISH


[suggested maximum: half a page] 


If any programming in a language (or languages) other than English is proposed, state which language(s); give details of the expected amounts of such programming and its time of scheduling; and estimate the number of persons living in the area who are able to understand the language(s) to be used, and the percentage of the total population of the licence area which they represent. State who will be responsible for producing and/or supervising such programming, and the extent to which they will be expected to be familiar with the language(s) used. 





18. PROGRAMME SCHEDULE 


Using a suggested maximum of two pages for each, provide an outline of the programming for:


a) a typical weekday (indicating any variations from day to day, as appropriate);


b) a typical Saturday;


c) a typical Sunday.


Summarise, for each programme or day-part (as appropriate), the main type(s) of music and/or speech content, style of presentation, and the proportions of programming airtime (see Q.13 for definition) devoted to speech and music. (These figures should be consistent, when aggregated, with those given at Q.13 in respect of daytime and non-daytime periods as a whole). 


If any separate localised programming is planned for any individual relay or other transmitter offered within a multi-frequency licence, provide details of this separately from the schedule for the main programme service. 


(NOTE: Although the detail of this programme schedule may be varied within the 'promise of performance' or 'format' agreed, it is expected that the general approach and balance of the service proposed, as outlined below, will be maintained). 





19. APPEAL OF PROGRAMME SERVICE


[suggested maximum: two pages]


a) To what extent, and in what ways, is the programme service designed to "cater for the tastes and interests of persons living in the area", either general or particular? 


b) If the programme service is designed to appeal especially to particular sections or demographic groups (e.g. certain age-groups) within the population, state which. 


c) To what extent, and in what ways, will the service cater for tastes and interests different from those catered for by other existing Independent Local Radio services available within part or all of the licence area (if there are any), apart from the service currently being provided under the re-advertised licence now being applied for? 





20. RELATIONSHIP BETWEEN EXISTING LOCAL SERVICE AND 


APPLICANT'S PROPOSALS


[suggested maximum: one page] 


To what extent does the applicant propose to provide a programme service which is similar in format and approach to that provided by the existing holder of the licence now being re-advertised? In what way(s) would the applicant's proposed programme service differ significantly from the service being provided by the existing licensee? 





SECTION III : AUDIENCE AND SUPPORT 





21. ANALYSIS OF EXISTING MARKETPLACE 


[suggested maximum: three pages]


 Summarise the main findings and conclusions drawn from the applicant's knowledge of, and/or any background research undertaken into, the population of the local area, its demographic and/or economic characteristics, and existing patterns of media usage in the area, and list the sources used. 





22. EVIDENCE OF DEMAND FOR PROPOSED SERVICE


[suggested maximum: three pages] 


Summarise the main findings of any original market research undertaken, or any analysis of existing audience research information, which demonstrates a demand for the type of programme service proposed by the applicant in this local area. If the applicant has commissioned original research, a brief summary should also be provided of the survey methodology, stating who designed the research; when (give actual dates of any fieldwork), where, and by what method any interviews with the public were conducted, and by whom; the sample size and composition. The outline of main research findings provided below should represent a fair and accurate summary of the full results. 


[Note: One copy should be supplied, at the time of application, of any detailed audience research report or analysis, from which the summary provided in the main application document has been derived. In addition, one copy should be supplied of any questionnaire used, together with a detailed breakdown of the target and achieved sample composition].





23. SIZE AND COMPOSITION OF EXPECTED AUDIENCE


[suggested maximum: two pages] 


a) What is the adult (aged 15+) population of the Total Survey Area (TSA) within which it is intended to measure the listenership of the service? Provide an estimate of the 'weekly reach' which the service is expected to achieve (i.e. the percentage of the adult population of the TSA listening to it in the course of one week) during the first year on air, together with the anticipated average weekly hours of listening. If audience figures are expected to be different during the second and third years on air, provide forecasts of these. Outline the basis on which estimates have been calculated, and any assumptions taken into account. 


b) Is the proposed service likely to appeal especially to certain age-groups within the population? If so, state which, and provide estimates of weekly reach and average listening hours among each age-group, during the first year on air. Similarly, if there are other particular target-groups within the population (including ethnic minority groups) towards which the service will be especially directed, provide estimates of weekly reach and average listening hours among these sections of the population, as appropriate. Outline the basis on which estimates of audience profile have been calculated. 


c) From which existing radio services in particular is it expected that listeners to the proposed service will be attracted? 


d) In what way(s) does the applicant expect to achieve an audience which is different in size and/or composition from that attracted by the existing local service, for which the licence is now being re-advertised? To what extent, and in what ways, does it believe that existing audience figures can be improved upon? 





24. AUDIENCE RESPONSE


[suggested maximum: half a page] 


By what means would the station expect to keep in touch with the views of its listeners, and obtain local feedback about the service provided? 





25. LOCAL SUPPORT FOR APPLICANT


[suggested maximum: two pages] 


List any local organisations, prominent individuals (including elected representatives), etc. who have offered their support to this licence application. (One copy only of each letter of support which the applicant considers significant may be submitted with the application, as a separate appendix). Describe any practical involvement or assistance from local organisations, etc., which is expected to contribute significantly to the programme service or other aspects of the station's operation. 





26. APPLICANT'S PROMOTIONAL AND CONSULTATIVE ACTIVITY


[suggested maximum: one page] 


Describe any activities undertaken by the applicant in order to enhance its local involvement, or to generate awareness of its proposals and interest in them locally, or to consult particular organisations, individuals and/or the public generally about requirements from its proposed service (other than by formal audience research, covered at Q.22). 





SECTION IV : FINANCE 





IMPORTANT NOTE: Financial information which may be regarded as commercially sensitive (e.g. for listed companies) may be submitted in a confidential appendix (twenty copies should be provided) without the need for specific agreement to be obtained in advance from the Authority. This applies only with regard to questions 28, 39 and 40, within the following section of the application document. 





27. SUMMARY OF BUSINESS PLAN


[suggested maximum: three pages] 


Summarise the main assumptions underpinning the applicant's business plan - e.g. trends in audience share and advertising revenue (and the relationship between them), taking into account expected radio developments and competition from other media; radio marketing policies; radio ownership patterns, and the applicant company's own business development strategy; etc.





28. FINANCIAL FORECASTS AND ACCOUNTS


[for all this and all subsequent questions in Finance 


section, use as much space as proves necessary] 


(NOTE: In presenting financial forecasts and accounts in the application document, it is not necessary for applicants separately to reproduce the detail of the information requirements listed below). 





a. CASH FLOW FORECASTS 


Provide cash flow forecasts, laid out according to the categories given below. Figures are required for the pre-operational period and for the first three years of broadcasting. For each of the first three years on air, provide figures for each quarter and for the year in total. Provide appropriate details of assumptions used in the preparation of the forecasts (e.g. length of pre-operational period, copyright rates, debtors' days, etc.). These forecasts may be provided either as part of the main application document, or on separate schedules as an appendix to it; whichever approach is preferred, twenty copies should be submitted. 


INCOME


Capital


Gross advertising revenue


Less agency commission and discounts


Net advertising revenue


Sponsorship and co-funding


Other (specify) 


TOTAL INCOME


EXPENDITURE


Capital expenditure


HP/leasing


General and administration:


Licence fees


Staff


Premises


Legal and professional


Establishment/overheads


Engineering:


Transmitter operating costs


Other (specify)


Programming:


Copyright fees


Music library


Acquired programming


News service


Other (specify)


Sales costs/commissions


Marketing promotion


Audience research


Other costs (specify)


TOTAL EXPENDITURE


VAT adjustment


Interest payable


Interest receivable


Taxation


Dividends


Other outflows (specify)


NET INFLOWS/OUTFLOWS


Balance brought forward


Balance carried forward


Lowest cash position in quarter 





b. PROFIT AND LOSS ACCOUNTS 


Provide summarised forecasts of profit and loss accounts, using the headings below, for the pre-operational period and for the first three years of broadcasting. 


Advertising revenue


Income from other sources


Staff costs


Depreciation


Other operating charges


Operating profit/(loss)


Net interest receivable/(charged)


Profit/(loss) on ordinary activities before tax


Taxation


Retained profit/(loss)


Retained profit/(loss) brought forward


Retained profit/(loss) carried forward 


Other headings may be inserted where applicable. 





c. BALANCE SHEETS 


Provide summarised forecasts of balance sheets, using the headings below, as at the on-air date, and for the first three years of broadcasting. 


Fixed assets:


Tangible assets


Current assets:


Debtors


Cash at bank and in hand


Creditors: amounts falling due within one year


Net current assets/(liabilities)


Creditors: amounts falling due after one year


(showing long-term debt separately)


Total assets less total liabilities


Represented by:


Called up share capital


Profit and loss account


Other reserves 


Other headings may be inserted where applicable. 


The applicant should also show details of any off-balance sheet financing arrangements and any contingent assets or liabilities. 


29. FINANCIAL REQUIREMENTS AND SOURCES 


Provide details of total funding requirements and how these will be met, under the following headings: 





(i)	Capital expenditure (including capital value of leases)	 	


(ii)	Other pre-operational expenditure		


(iii) Working capital (at on-air date)		


TOTAL	





Detail the sources of finance to meet these requirements: 





(i)	Share capital		


(ii)	Loan stock/medium term borrowing		


(iii) Leasing/HP facilities (capital value)		


(iv)	Bank overdraft		


(v)	Grants and donations		


(vi)	Other (please specify)		


TOTAL	





30. FIXED ASSETS 


Provide a summary of tangible assets, as at the on-air date, categorised under the headings of fixtures and fittings, studio equipment, transmitter equipment, vehicles and other assets. Show the level of assets financed by leasing (or similar) arrangements within each category, and indicate any assets brought in at nil cost.


NOTE: Among the following questions, complete only those which are appropriate to the applicant's chosen method(s) of funding. If not applicable, mark 'N/A'. 





31. SHARE CAPITAL 


Details of existing share capital: 





 	Number


	Par value	


	Issue price (if different)


			


Voting:			


Non-voting:			


Preference:			


Other (specify):			


Detail any special rights which are attached to any class of shares. 





32. LOAN STOCK 


If loan stock is to be issued, state the amount, coupon and redemption/conversion terms.





33. PROPOSED INVESTORS 


a) Set out details of all voting shareholders (excluding any nominal membership shares), and holders of non-voting shares and loan stock, distinguishing clearly between these categories, and also showing beneficial owner(s) if not the same. (Further pages may be added, or the layout altered, if necessary). If investors are to subscribe for shares at various issue prices, indicate for each investor the number of shares to be issued at each price. 





Name of investor


Address	


Number of shares


% of total shares


Investment amount


% of total investment


					


b) List the directors of all corporate investors providing 30% or more of the required funding, other than current Radio Authority licensees. 


c) If any corporate investor is not currently trading, please clearly identify that this is so, with an explanation of the circumstances. 





IMPORTANT NOTES: 


1) The Authority will wish to be reassured that reasonable evidence can be provided of bona fide investors, before granting a licence. Written confirmation of agreement in principle should be submitted from all proposed investors (as listed above) of more than 3% of the applicant's total financing, covering in particular the amount to be invested, the percentage shareholding, and any preconditions to making this investment. All investors providing either 3% or more, or £25,000 or more, of the required funding should, in addition, supply a letter of reference from their bank, accountant or lawyer, confirming that they have access to the funds required to make the investment proposed. 


2) IF THIS APPLICATION IS SUCCESSFUL, THE AUTHORITY WILL THEN REQUIRE CONFIRMATION THAT THE NECESSARY FUNDING IS UNCONDITIONALLY IN PLACE, WITHIN 28 DAYS OF THE OFFER OF LICENCE BEING MADE. 


3) Details should be supplied of any agreements or arrangements, including but not confined to the company's Articles of Association, which could affect voting rights or the ability to achieve the result, in all the circumstances, that the affairs of the company are conducted in accordance with the wishes of particular parties.





34. OTHER INTERESTS 


Details are required of the involvement by the applicant and its participants (including shareholders or other subscribers of more than 5% of the applicant's total funding requirements) in any of the activities listed below, and the extent of the interest. For these purposes, the applicant includes associates of the applicant (i.e. directors and their associates and other group companies). 


a) Advertising agencies; 


b) Non-EC interests; 


c) Newspapers (including holdings in a group having substantial control over one or more newspapers); 


d) Other broadcasting interests (including radio, television, satellite and cable broadcasting, and allied activities); 


e) Bodies whose objects are wholly or mainly of a religious nature; 


f) Bodies whose objects are wholly or mainly of a political nature; 


g) Local authorities; 


h) Other publicly-funded bodies. 





35. METHOD(S) OF RAISING CAPITAL 


Describe briefly the method(s) by which share/loan capital is to be raised (e.g. whether a prospectus will be issued), and the timescale involved. Give details of any proposal to have share capital publicly quoted. 





36. OTHER LOANS 


If appropriate, give details of lender, interest rate and repayment terms. 





37. BANK FACILITIES 


Provide details of bank facilities or other credit arrangements which exist or are planned, including evidence of confirmation from the lender(s), of: 


i) Terms of borrowing (repayments, covenants, etc.);


ii) Securities given and/or charges against the company;


iii) Lenders and any guarantees provided. 





38. GRANTS AND DONATIONS, ETC. 


If it is planned to use alternative or additional sources of funding for capital expenditure (i.e. other than share capital or loan stock), list these below. Mention any preconditions regarding the purpose or use to which these may be put. (Note: Applicants' attention is drawn to guidelines on funding by public bodies). 





Source of funds (give name and address)	Type of funding agency (e.g. charitable trust)


Amount  


% of total required


NOTE: Written confirmation of agreement in principle should wherever possible be submitted from proposed sources (as listed above) of more than 3% of the applicant's total financing.





39. ADVERTISING REVENUE 


Provide forecasts of net advertising revenue (showing gross revenue, less agency commission and discounts) for each of the first three years of the licence period, including the anticipated split between local and national revenue. Detail the arrangements proposed for the sale of advertising airtime, and how annual revenue from advertising has been calculated. In particular, detail the population coverage assumed, audience reach and average weekly listening hours for each year, percentage of airtime sold, and ratecard tariffs. If advice has been obtained from sales agencies, consultants, etc., please state source(s). A draft advertising ratecard should be included. 





40. REVENUE FROM SPONSORSHIP, CO-FUNDING OR OTHER SOURCES 


Provide forecasts of net income (showing gross income, less deductions for commission, etc.), and basis on which it has been calculated, from sources other than the sale of advertising airtime, for each of the first three years of the licence period. 





SECTION V : ENGINEERING 





41. TRANSMISSION SITE(S)


[for this and all subsequent questions in Engineering 


section, use as much space as proves necessary] 


Is it proposed to locate the transmitter(s) and the mast/aerial(s) at the same site(s) as used by the existing licensee? If yes, answer this question. If the applicant proposes to use a site (or sites) not used at present, answer Q.42. 


Existing site(s): 


Provide an outline description of existing transmission site(s), to demonstrate familiarity with present arrangements. Has the applicant entered into negotiations with the owner/operator of the site(s) (state who this is), regarding arrangements for the new licence period if successful in this licence application? If so, provide details; if not, state what arrangements are anticipated (and show how these have been incorporated in financial forecasts). (NOTE: This information may be provided separately, in confidence, if necessary). 





42. ALTERNATIVE TRANSMISSION SITE(S) PROPOSED 


This question should be answered in full if the applicant proposes to make use of a transmission site (or sites) not being used by the existing holder of the licence now being applied for. 


For licences where the coverage brief provides for more than one transmission site, please answer each part of this question separately for each site, except for parts e) and f), which should address the composite coverage of the transmitters. 


a) What is the location of the transmission site you propose to use, on which the business plan of your application is based? (Give a National Grid reference to six figures, and a basic description of the site; e.g. building or mast). 


b) What degree of confidence do you have (and on what basis) that facilities can be implemented within the budgetary provisions made in the business plan, and that, where required, planning permission can be obtained? What level of detail has been entered into, if any, with the relevant site landlords/managers, whether by direct or indirect negotiation? 


c) What is the height above ground level at which the transmitting aerial would be sited? Please confirm your assumed height of the ground above ordnance datum (i.e. sea level) for this site. (All heights must be given in metres, not feet). 


d) What assumptions are you making about radiated power in either or both planes of polarisation, including the extent to which this may vary in different directions away from the transmitter? (This should take into account what you actually intend to implement, and any requirements arising from the coverage brief for this licence). 


e) What is the assumed adult population which, for the purposes of your business plan, would be covered by a signal which you would consider adequate for commercial marketing purposes (often described as a Total Survey Area, or 'TSA')? 


f) Please state briefly the criteria and assumptions which you have applied to determine this 'TSA' figure, both technically and in terms of any other adjusting factors (e.g. the exclusion of coverage in areas you may consider to be editorially irrelevant). How have you calculated this figure? (The submission of a professionally-conducted projection of anticipated coverage, consistent with all the above assumptions in parts a) to f), would be helpful). 





43. TRANSMISSION EQUIPMENT 


On a separate sheet, list principal items and configurations of proposed transmitter equipment, including aerials (with their associated gain). Give maximum power output capability of transmitter. State who within applicant group will be responsible for supervising or undertaking transmitter installation (and for ensuring compliance with Authority's engineering code), and if an outside contractor will be employed, who this is. Show how capital or leasing costs of transmitting equipment, including any necessary building works, etc., and other installation costs, have been incorporated in financial forecasts (Section IV). 





44. TRANSMITTER MAINTENANCE 


Describe proposed arrangements for transmitter maintenance and repair. If use of an outside contractor is proposed, summarise previous experience in this role. If it is planned to use in-house resources, indicate test equipment available, and show how important parameters of the signal will be monitored and controlled. 





45. STUDIO LOCATION 


What is the proposed location of the studio(s)? If premises have already been obtained or earmarked for use, please give the actual address, and describe the present use of the property. Is it shared with other occupants; if so, who are they? What is the current status of any plans to acquire the use of these premises? If no specific premises are proposed, describe in general terms the district and type of location that will be sought. 





46. STUDIO INSTALLATION AND MAINTENANCE 


Who within the applicant group will have responsibility for supervising studio installation? Will installation be undertaken in-house, or by use of an outside contractor; if the latter, state who (if known) and summarise previous experience. Indicate what allowance has been made for anticipated costs of building construction and/or modifications, purchase and installation of equipment, and project management within financial forecasts in Section IV. Outline arrangements for ongoing maintenance and repair of studio equipment.








CONCLUDING SECTION 





47. READINESS DATE 


Confirm that, if successful in this application, the applicant will be in a position to commence broadcasting its proposed service from the expiry date of the existing licence now being re-advertised. If appropriate, discuss (in a separate confidential appendix, if necessary) any factors which might lead to a commencement of broadcasting on any other date. 





48. 'FIT AND PROPER PERSONS' 


In pursuance of its duties under Section 86(4) of the Broadcasting Act 1990, the Authority requires that applicants should, at the time of making this application, notify the Authority's Director of Legal Services in confidence of any matters which might influence the Authority's judgement as to whether: 


(i) any director of the applicant group; 


(ii) any individual, or any director of a company, who will have an interest of 10 per cent or more in the applicant group; 


may not be considered a 'fit and proper person' to participate in a radio licence. Such matters would include, for example, any unspent conviction for an offence committed within ten years before the date of this application, any undischarged bankruptcy order, or any disqualification from being a director of a limited company. If applicants are in any doubt about this requirement, they may consult the Director of Legal Services before the closing-date for applications.





CONCLUDING CERTIFICATE 


Applicants are required to conclude their submission with the following certificate: 


CERTIFICATE 


I hereby certify that this application is not disqualified by virtue of the provisions of section 143(5) of the Broadcasting Act 1996 in relation to political objects; the provisions of section 144(3) of the Broadcasting Act 1996 in relation to the provision of false information or through the withholding of information with the intention of misleading the Authority. I further certify that no director or person concerned directly or indirectly in the management of the company or the applicant group is the subject of a disqualification order as defined by section 145(1) of the Broadcasting Act. I understand that the Radio Authority reserves the right to revoke the licence if at any time any material statement made is found to be false and to have been made by the applicant or any member or officer thereof knowing it to be false. I also understand that in the circumstances of section 144 of the 1996 Act the provision of false information could incur a criminal conviction and a disqualification from the holding of a licence. 


I also certify that, to the best of my knowledge, no person involved in this application has been convicted within the past five years of an unlicensed broadcasting offence, and that I shall do all that I can to ensure that no person so convicted will be concerned in the operation of the radio station if this applicant is granted a licence. 


I further certify that, to the best of my knowledge, any matters which might influence the Authority's judgement as to whether the directors and substantial shareholders involved in this application are fit and proper persons to participate in a radio licence have been made known to the Authority's Director of Legal Services. 








Signed ...............................??.......................


Chairman 





Date ??......................................??..??. 





ISSUE 29


NOTES


1) This version (Issue 29) of the application form should only be completed and submitted by an applicant other than the existing holder of the licence, in response to a public notice by the Authority that the licence is being re-advertised. The existing holder of the re-advertised licence should complete application form Issue 28.


2) Applications must be typed or printed, in English.


3) Applications may be prepared on a word-processor or by using desk-top publishing facilities, rather than by completing a copy of the application form itself, if applicants prefer. A diskette providing a template of the application form is available on request, free of charge, from the Authority's Development department. 


4) Applicants must answer all questions set out in this application form; if any question is considered not applicable, please mark 'N/A' with further explanation if necessary.


5) Applicants do not need to reproduce the whole of the wording of a question, if this is felt to be unnecessary, although it should be remembered, if making any abbreviations, that the application documents are publicly available and should remain comprehensible to a member of the public. The question number and heading must always be retained.


6) Applicants should endeavour not to exceed the suggested maximum space allocations indicated for each question in the application form, unless it proves essential to do so. Applicants are encouraged to provide responses which are clear yet succinct, and should not feel obliged to use more space than is necessary to do so; it should often be possible to use much less than the maximum suggested. Pages should be numbered.


7) Unless the Authority states otherwise in its notice of licence advertisement in a given area, twenty copies of the completed application form should be provided, accompanied by twenty copies of any information submitted separately in confidence (e.g. details of individuals involved in applicant group whose current employment could be jeopardised if this became known, or financial information as specified on the first page of the Finance section).


8) One copy only should be submitted of any detailed audience research report, or of any significant letters in support of an application, which an applicant wishes to provide as amplification of responses to relevant questions in Section III of this application. The Authority reserves the right to request additional copies, or any other supplementary material, subsequently if required.


9) Each application must be accompanied by the application fee payable in accordance with the waveband and category (based on population coverage) of the licence applied for. The application fee should accompany an application, in the form of a cheque made payable to the Radio Authority and crossed 'A/C Payee'. An application fee will not be refundable in any circumstances.


10) Applications must reach the Radio Authority by 2.00 p.m. on the closing-date indicated in the Authority's notice of licence advertisement.


11) Failure to comply with any of these requirements may render the application liable to disqualification without refund of the application fee.


12) Further copies of this form are available from the Radio Authority's Director of Development, at Holbrook House, 14 Great Queen Street, London, WC2B 5DG (tel. 020 7430 2724).


SOURCE:http://64.233.187.104/search?q=cache:zvk4saN3A3cJ:www.ofcom.org.uk/static/archive/rau/publications-archive/word-doc/applicence/lranewfm.doc+%2Btransmitter+%2Bmast+%2Blocal+radio&hl=en


